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Abstract

Since Alwin Toffler coined the term choice overload in 1970, no systematic literature review
has been conducted on this subject. At the same time, the three meta-analytic studies available
on the topic does not provide a comprehensive picture of the same. This systematic literature
review seeks to critically evaluate the extant research on choice overload for 22 years using
insights from 92 articles. After locating the major articles in the choice overload literature, we
identified the theories used by researchers to explain the various aspects of choice overload,
based on the TCCM framework. We then enlisted the contexts where the studies had been
conducted, the characteristics (themes) of the studies, and the methodologies used in these
articles. We further identified the relationships between the themes, the variables studied so
far, the sampling types and sampling sizes and the statistical tools employed in these studies.
Future researchers could investigate the impact of a variety of cognitive and affective factors
that impact consumer psychological states and the likelihood of choice saturation. They could
also focus on unexplored areas in the field of choice overload, such as comparing the effects
of choice overload in physical and online contexts.
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